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IGD’s purpose

Our mission is to devise secure and sustainable 
supply chains that deliver affordable, safe and 
reliable food for everyone

We’re not-for-profit; raising income through our 
commercial products and services and 
reinvesting this in our charitable initiatives such 
as Leading Edge, Feeding Britain’s Future, and 
Working on Waste
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ECR UK: a word on supply chain waste

Five years, 40+ companies on a journey
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ECR UK: the power of collaboration
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Food waste along UK value chain

3Mt 4 0.4 0.9 7Mt

Source: WRAP
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How UK HHFW breaks down…

Source: WRAP
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Avoidable food & drink waste 

= 4.2 million tonnes

Possibly avoidable 

= 1.2 million tonnes

Unavoidable

= 1.6 million tonnes
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Household food waste (HHFW)
hitting the headlines
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Industry’s response: ‘WOW’
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WOW: 100+ participating companies
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WOW: supporting participation
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WOW: adding more value
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WOW: results…

2014 campaign engaged 
650,000 employees:

• 615k top tips

• 120k meal planners

• 60k recipe challenges

• 42k food waste diaries

• 10k Tupperware 
parties(!)
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WOW: what’s next

Thought 
leadership

• Disseminate learnings from debates/WOW

• Where can companies make a difference

2016 Industry 

Masterclasses

• Practical support to help companies 

• Reaching out to IGD’s 900+ members

2016 Company

Mentoring 

• Inter-company mentoring

• Learning from those who have delivered change
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Need to be clear 
on the call to 

action…

WOW: learnings

Use competition 
to your 

advantage

Make it easy for 
companies to 

take part

Keep success 
measures 

simple

Move wit h the 
times
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Thank you


