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IGD’s purpose

Our mission is to devise secure and sustainable
supply chains that deliver affordable, safe and
reliable food for everyone

We’re not-for-profit; raising income through our
commercial products and services and
reinvesting this in our charitable initiatives such
as



ECR UK: a word on supply chain waste

Five years, 40+ companies on a journey
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ECR UK: the power of collaboration
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Food waste along UK value chain N
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How UK HHFW breaks down... ﬁ]i) WORKING ON WASTE @

7 million tonnes

Total food and drink waste

Source: WRAP © IGD 2015



Household food waste (HHFW)
hitting the headlines

Main priorities for food and grocery shopping in 2015

Figure 5

Saving money

Supporting local/
British producers

Making life easter

APPLES
W Field losses:17% WASTE W Field losses: 11% WASTE
M Processing losses: 15% W Processing losses: 2%

" B Retail waste: 1% 68% " BRetallwaste:02% (L0}
B Consumer waste: 35% " B Consumer waste: 27%
1 ® Action plan: Buy-one-get-one-free W Give customers better
mzomeﬁmw advice on how to store fruit at home
with other fresh items 2
¢ GRAPES
: B Retail waste: 4%
B Consumer waste: 25%
P to be displayed. Cy
- to be given tips on how to use stale bread

BANANAS
FO OD' WFicdoses 2% WReilwastelh
W Processing losses: 7% W Consumer waste: 10%
e
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Industry’s response: ‘WOW’
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WOW: 100+ participating companies ‘\::/’ WORKING ON WASTE

These are some of the companies that took part in the Working on Waste campaign 2015
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OW: supporting participation

i) v | merwee®  OR

RESEARCH

ome ~ Sciewcd - SatareRilty « Working onWaste +

\v/' WORKING ON WASTE

1GD's Working on Waste campalgn is back for 2015 and Working on Waste morth was 8 great success.

Dullding on last year, we once again Invited food and grocery Industry companies to help their employees reduce household food waste In October and over 100
compankes took part,

Have something to share? Don't forget to tell us what you did In October, via igd.com or eitter.com

Leftovers stir-fry

Watch 16D
. 1o wveryone who get involved.

Chef Manager

- Bead about the Nghlights from the campaign in cur Wol¥ Jame O'Leary Tim Jones
campaign newsletters “hp s whip up some
| £1°% Incodes details of our Latest competition winnes phis delioons pock delcious
. Y eagies of how conquries have been cascading food waste and beoceol bonams
E Saving tpe a0t here emploveer e fry from leftovers pancakes from lefover ingredents
Desnisat > Watch the video = Wotes the video »
How to use the Working on Waste toolkit W Gotoresource lbeary >

mnn ¥ Tweet | H Sene

Watch our "how to° webcast: this will guide you through the toolkit and how to use it effectively in planning your
campaign.

1t will also give you examples from last year's campaign and more details about some of the activities you could run.

w to use IGDs Working on Waste » Toolkit home
« Activities
* Materials
Cook once eat twice * Leftovers
* Cooking
« Storage
Tweet us a picture
#Leftoveriunchday « Planning

Ve e g 4 e, WA 4 4 S o i e IS e
Uning  webmction & L i e I

Downloads

* Acopy of the slide deck
* Activity planning template
» Quizcrib sheet

w

Ny<#' WORKING ON WASTE @

————

W
W NEEDSYOU

For 2015, we are running weekly competitions in October to find our industry's food waste solders; those who have embraced the
Warking on Waste Initiative and have saved waste In their homes. Is that you?

Tell us what you have been doing to save food waste a5 & result of what you've learned during your companies Working on Waste

actitivies and you could win a NutriBullet 15 plece Pro 900 Series and Life Changing Recipes book bundle - every week
throughout October!

THE COMPETITION IS Now oren: (@)

How it works

1. Make sure your company {s registered to take part in Working on Waste, otherwise your entry won t qualify

Fill in thia short form. detalling your name and contact details, and what you have been dolng to save waste in yous household

Submit supporting photos and videos via Twitter by tweeting them to us @workingonwaste

‘We will retweet what you submit via Twitter, and you can then yout friends and colk i ite the photos and videos on our account

»

v
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WOW: adding more value

\ W 4 ON

Methodology @\S}gp&r

12 Participant Quantitative online 6 discussiongroups

ro—
observationin-home survey
interviews * Swiththe target

* 4,070 British aduks group

|
* Accompanied shops aged 18+ : e
* 1 with control N %

WORKING ON WASTE

2 mpanied meals
Rohesatie « 25-29 June 2014 groups -those with

children living at
home

= Storage tour

* 112 May 2014 !

* 21-25July 2014
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WOW: results... v WORKING ON WAST| @

Working on Waste activity in Asda House

2014 campaign engaged
650,000 employees:

* 615k top tips
120k meal planners

WORKING R * 60k recipe challenges

ON WASTE’

e 42k food waste diaries
10k Tupperware

parties(!)
=
IWURKING] VAN

© ===N
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° ’ /Q)
WOW: what’s next ‘"’ WORKING ON WASTE @

~;'

S
e Disseminate learnings from debates/WOW
WA e \WWhere can companies make a difference
leadership J
~
* Practical support to help companies
ZOLLEEOE e Reaching out to IGD’s 900+ members
Masterclasses -/
N

e Inter-company mentoring

Eld e | earning from those who have delivered change
Mentoring J
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WOW: learnings 3 ffrrr—

Need to be clear
on the_call to

advantage
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Thank you

w' ON

THANK YOU
FOR

YOUR

ATTENTIONI!
ANY QUESTIONS?




